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Questions to answer

• LRI 10 years on – was it worth it?

• Has it helped industry’s overall reputation?

• What are the gaps in media perception?

• What direction should LRI take from here?
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History

• Launched in January 2009 as ICCA initiative – with 
regional programmes  

• Provoked by growing concerns over endocrine disruption 
– Theo Colborn’s Our Stolen Future, March 2006

• Need for industry to be able respond with science-based 
arguments

• Lack of data and tests for many chemicals and their 
human health and environmental effects
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Communication

An essential part of LRI – targeted and tailored

• Regulators and politicians – OECD, UN, EU, EPA….

• Academics – researchers and peer reviewers

• Industry – funding, research, advocacy

• Activists – to counteract and persuade

• Public – to build trust and allay concerns 
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Not news?

• Difficult to get media to engage directly
• Good news in not news!

• Issues are complex and timescales long

• Trade media gives a little coverage – ICIS, Chemical 
Week, Chemical Watch, TES …

• Google rankings and ratings are low – mainly ICCA, 
ACC, Cefic LRI home pages
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But is this the point?

The main targets are:
• To inform debate on regulation and legislation -

decisionmakers have to be addressed directly

• To create a forum to discuss and develop the safety and 
(eco)-toxicology of chemicals

• To give industry the tools for risk assessments  

• To give industry answers to activist and public questions
• This appears to be successful – use of findings in 

regulation, for instance
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Fits in well with new initiatives

Debate has moved on from LRI and HPV reactions in 
the late 1990s

• Industry now focusing on, GPS, SAICM, ICCM, WSSD 
… product stewardship at a global level

• LRI is playing a role in the industry’s response to 
sustainable development 

• LRI being communicated at the highest level – eg ICCA 
progress report to ICCM-2
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New opportunities for public engagement

Advent of Web 2.0 brings ways to interact more 
directly:

• Social media sites – Facebook, YouTube…

• Twitter
• Podcasts

• RSS feeds

• Blogging
• Forums

• Etc.…
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Already being used by NGOs, green activists….

• Can spread news fast 

• Open to all, via Google, etc…

• Often one-sided, uncritical and campaigning rather than 

factual and informing

• Often cause unnecessary concerns with the public 

• Industry needs to counteract in kind

• Needs constant vigilance to communicate its own point 

of view 
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Effective complement

• All this can be an effective complement to 
communication through peer-reviewed journals, the 
trade and consumer press and the general press

• Could bringer wider appreciation of what the industry is 
doing

• You are interacting with people who are looking for 
information

• Need repository of good clear articles that you can link to 
from blogs, forums and Twitter, etc…
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Answers to questions

• Was it worth it? – yes, but there was little alternative

• Has it helped reputation? – yes, in certain quarters

• Gaps in media perception? – yes, large

• Direction? – closer integration with overall GPS and 

sustainable development arguments and…

• …exploration of public communication tools 


